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There are no limits to where technology can 
take us or to where we can take technology.

There are no limits to our abilities to connect across markets, 
across oceans, and across languages to advance technology 
development and grow new business.

There are no challenges we cannot overcome because there are 
no limits to what we can achieve by working together.

SEMI Global Expositions provide unlimited access to the 
people, products, and technologies that move microelectronics, 
advance innovation, and grow business worldwide.

Explore opportunity without limits.

Section 1 Brand Statement
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Section 1 Look and Feel

Without Limits is accom-
panied by new graphic 
and color themes made to 
reinforce its core concept. 
Defining elements of this 
brand design include:  

 

Hexagonal Fractals

Hexagonal Badge

Horizontal Gradients 
and Image Overlays
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This section portrays the theme visually and verbally 
using samples across global tradeshows.

Visual and Verbal Theme

SECTION 1	 Visual & Verbal Theme Overview: Design Samples
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Section 1 Visual Theme & New Fractal
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Section 1 Verbal Theme

business
technology

mobility
community

brilliance
future

creativity
PV

connection

“Without Limits” is meant to inspire people to look 

beyond challenges and boundaries to the limitless 

possibilities and opportunities in technology, 

business, connection, and other areas we 

traditionally promote around SEMI expositions. 

The “Without Limits” graphic is primarily intended 

to be used alone; however, where appropriate, the 

graphic may be paired with complimentary words/

ideas that expand the theme.

Complimentary words are optional and should be 

used sparingly. You should not “force” pairings just 

for the sake of adding words or if the space does 

not allow it. Note that most samples provided in this 

style guide do not use complimentary pairings.
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mobility
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Section 1 Theme Applied to Sample Pieces
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Global Sales 

Contacts 

SEMI Global Sales

US toll-free: 1.888.500.7364

International: 

+1.408.943.6900

sales@semi.org  

China

Ms. Ellen Xie

Tel: +86.21.5027.0909, 

ext. 218

exie@semi.org

Europe/Russia

Mr. Beat Mueller

Tel: +49.3030.3080.770

bmueller@semi.org 

India

Mr. Ravikumar Gurumurti

Tel: +91.80.4040.7103

rgurumurti@semi.org

Japan

Ms. Yoko Miyazaki

Tel: +81.3.3222.5776

ymiyazaki@semi.org

Korea

Ms. Hyun Cha

Tel: +82.2.531.7801

jcha@semi.org

Taiwan

Ms. Cher Wu

Tel: +886.3.531.3399, ext. 215

cwu@semi.org

Singapore/Southeast 

Asia

Mr. Kai Fai Ng

Tel: +65.6339.6361

kfng@semi.org

Exhibiting Information 

SEMICON West exhibitors represent the world’s leading manufacturing 

technology companies, covering the full spectrum of the microelectronics 

industry supply chain:

• Semiconductors

• LEDs

• MEMS

• Solar/PV

• Wafer processing/device 

fabrication

• Packaging

• Assembly

• Test

• R&D

• Plastic/printed/organic 

Electronics

Who Should Exhibit

• Equipment manufacturers: wafer processing, 

large-area thin fi lm, packaging/assembly, 

test

• Metrology/inspection

• Materials: substrates, chemicals, gases, 

process materials, packaging, assembly, test

• Components/Sub-systems manufacturers

• Parts manufacturers

• Factory control/automation/facilities 

equipment

• Software

• Consumables

• Design and manufacturing services

• Outsourced manufacturing: foundries, 

assembly/test

• Sales representatives/resellers/distributors

• Business services

• R&D, research institutions, consortia, 

universities

 

Exhibit Options

From raw space to complete turnkey package solutions, there is an exhibit solution at SEMICON 

West for every need and budget:

• Raw Space: pricing from $32.00/sq.ft.

• Decorated Space — Pipe-and-Drape: pricing 

from $37.00/sq.ft.

• Decorated Space—Inline Hardwall Packages: 

pricing from $54.00/sq.ft.

• Decorated Space—Turnkey Exhibit Solutions: 

Let our exhibition partners help design 

custom and semi-custom exhibit solutions 

that include graphic design, hardware, labor, 

utilities, and more. Call SEMI Global Sales for 

pricing and package information.

Exhibitor Benefi ts—Included at No Additional Charge

• Company listing in the SEMICON West Event 

Directory and Mobile App

• Email campaign service

• Ready-to-use web advertising art

• Discounted material handling rates for 

equipment

• Negotiated hotel rates

• Exclusive marketing promotion and 

advertising opportunities

• International media exposure before, 

during, and after SEMICON West

• Priority points (SEMI members only)

For detailed pricing and exhibit options, please see the SEMICON West 2014 Exhibit Space 

Application, visit www.semiconwest.org/exhibitors/exhibitnow, or contact your regional SEMI 

Sales Representative.

Moscone Center

San Francisco

July 8-10 2014

There are no limits to where 
technology can take us or to 
where we can take technology.
SEMICON West is the world’s premier showcase of 
technologies on the cutting edge of microelectronics, 
highlighting research and development and the 
technologies that are moving products from the lab 
to the fab and beyond.

SEMICON West connects you to a world of opportunities 
without limits. Engage buyers, fi nd partners, and advance 
your business objectives in a forum unlike any other—
SEMICON West. No other event in North America gives you 
better access to the people, trends, and opportunities you 
need to demonstrate your industry leadership and grow 
your business.

Plan now to be a part of SEMICON West 2014!

“This is 
the show 

of the year—
this is where 

everybody 
comes.”
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technology

Section 1 Global Samples
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This section breaks down the assets and how to 
use them. It includes logos, fractals, theme badges, 
color palette, typography and photographic library.

Kit of Parts

SECTION 2	 Kit of Parts
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1 - use alone with highlight gradient or 
     reversed out of full color background

2 - use over color hex (gradient or solid) 3 - use over image-filled hex

Section 2 Without Limits Badges
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1 - pair a descriptor with the lockup  
     and no badge on a white background

3 - pair a descriptor with the hex badge 
     match the color of the text and the hex

2 - reverse it out of a color background

2 - reverse it out of a color background  
     with the hex

innovation

innovation

innovation

innovation

Section 2 Without Limits Badges with Descriptors



22

Section 2 WIthout Limits Global Badges
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Section 2 Fractal Library / Dimensional
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1 / SEMI-fractal1-white.ai

4 / SEMI-fractal4-white.ai

7 / SEMI-fractal7-white.ai

2 / SEMI-fractal2-white.ai

5 / SEMI-fractal5-white.ai

8 / SEMI-fractal8-white.ai

3 / SEMI-fractal3-white.ai

6 / SEMI-fractal6-white.ai

Section 2 Fractal Library / Dimensional / White
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1 / SEMI-fractal1-gradient.ai

4 / SEMI-fractal4-gradient.ai

7 / SEMI-fractal7-gradient.ai

2 / SEMI-fractal2-gradient.ai

5 / SEMI-fractal5-gradient.ai

8 / SEMI-fractal8-gradient.ai

3 / SEMI-fractal3-gradient.ai

6 / SEMI-fractal6-gradient.ai

Section 2 Fractal Library / Dimensional / Grey Gradient
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Section 2 Fractal Library / Flat

1 / SEMI-fractal-flat.ai
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Section 2 Color Palettes / CMYK

CMYK GRADIENTS

SEMI Global Expositions  Style Guide

2014  Theme            

PRIMARY, ACCENT AND GRADIENT

{KOREA}

3907468

C70  M13  Y10  K0
C97  M46  Y26  K3
C100  M55  Y29  K15

0%
60%
100%

{SINGAPORE}

7460 233

C25  M6  Y1  K0
C100  M33  Y14  K0
C100  M6  Y1  K35

0%
60%
100%

{EUROPA}

74062935

C100  M0  Y0  K0
C100  M68  Y4  K0
C100  M52  Y0  K25

0%
60%
100%

{TAIWAN}

716267

C40  M84  Y0  K0
C86  M96  Y0  K0
C86  M94  Y0  K35

0%
60%
100%

{RUSSIA}

632689

C27  M75  Y8  K0
C21  M87  Y8  K28
C60  M96  Y8  K30

0%
60%
100%

{JAPAN}

390233

C0  M85  Y15  K0
C19  M100  Y14  K0
C22  M100  Y14  K30

0%
60%
100%

{WEST}

2925717

C0  M30  Y100  K3
C0  M60  Y100  K3
C0  M75  Y100  K10

0%
60%
100%

{CHINA}

711 716

C0  M70  Y70  K0
C12  M98  Y92  K2
C6  M93  Y58  K50

0%
60%
100%

cm
yk

cm
yk
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Section 2 Color Palettes / RGB

2014  Theme            

CMYK GRADIENTS

SEMI Global Expositions  Style Guide
PRIMARY, ACCENT AND GRADIENT

{KOREA}

3907468

R48  G79  B201
R0  G145  B179
R0  G103  B134

0%
60%
100%

{SINGAPORE}

7460 233

R186  G216  B239
R0  G131  B193
R0  G119  B165

0%
60%
100%

{EUROPA}

74062935

R0  G173  B238
R0  G85  B184
R0  G87  B148

0%
60%
100%

{TAIWAN}

716267

R161  G76  B157
R78  G53  B148
R54  G32  B108

0%
60%
100%

{RUSSIA}

632689

R186  G96  B154
R152  G50  B111
R87  G22  B93

0%
60%
100%

{JAPAN}

390233

R238  G77  B136
R200  G24  B126
R147  G4  B95

0%
60%
100%

{WEST}

2925717

R244  G178  B19
R236  G126  B30
R219  G92  B30

0%
60%
100%

{CHINA}

711 716

R242  G112  B82
R209  G39  B47
R131  G21  B45

0%
60%
100%

cm
yk

cm
yk
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Section 2 Typography

brilliance

SEMI Global Expositions primary typeface is Trade 

Gothic. Font weights may be used for general 

messaging and communications.

SEMI’s secondary font, Gill Sans, is used for the 

Without Limits badge, complimentary words and 

stylized headlines only.

WITHOUT LIMITS BADGE (BELOW) 
“without limits” uses Gill Sans Light 

WITHOUT LIMITS MESSAGING (BELOW) 
“brilliance” uses Gill Sans Regular 

 

Trade Gothic 
 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Light

Regular

Medium

Bold

Extrabold

Condensed No. 18 

Condensed No. 18 Bold 

Light 

Regular 

Bold 

Bold No. 2

Gill Sans 
 
abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz
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Section 2 Image Library

Continue to use the full spectrum of 
show and technology imagery available 
to you. Here are some new images from 
SEMICON West. 
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Section 2 Image Colorization / Instructions

PAGE 2829

Image Colorization

Step 3: 
Clip Output 
Levels to 80:200

Step 3: 
Apply gradient 
with “overlay” 
blending mode

Step 2: 
Desaturate by 
50%

Step 2: Step 3: Step 4: Step 1: 
Select Imagery
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Section 2 Image Colorization / examples



33

This section breaks down the proper usage of 
Without Limits branding elements including logo 
usage, fractals, images and colors.

Do’s and Don’ts

SECTION 3	 Do’s and Don’ts
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Section 3 Fractal Library / Dimensional / Do’s & Don’ts

YES NO

DO NOT / Colorize the fractals unless 
using the pre-colored “flat” fractal. 

DO / Use white fractals over color 
or colorized photography

DO NOT / Use grey fractals over 
color or photography

DO / Use grey fractals over white

DO / Occasionally screen back the 
opacity of the fractal
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YES NO

Section 3 Fractal Library / Dimensional / Do’s & Don’ts

DO / Use plain or colorized images 
inside hex shapes

DO / Use colorized images as a 
background

DO NOT / Use plain images as a 
background

DO NOT / Use a gradient vertically
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YES NO

Section 3 Typography / Badge / Do’s & Don’ts

DO / Use the Semicon Logo in 
conjunction with the badge.

DO/ Place complimentary words 
before badge.

DO NOT / Capitalize the badge or 
complimentary words.

DO NOT / Place complimentary 
words after badge.

in Brilliance
W
L

DO NOT / Place the Semicon Logo 
inside of the badge.

brilliance
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This section provides a framework for which brands 
and brand elements should be prominent at different 
times across the exhibition experience.

Brand Hierarchy Guidelines

SECTION 4	 Brand Hierarchy Guidelines
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Section 4 Brand Hierarchy Strategy and Purpose

For SEMICON 2014-15, we are providing guidelines on the use of 
multiple brands (SEMI, SEMICON, sponsors and exhibitors) and brand 
elements (SEMICON verbal and visual theme), to ensure that the 
proper prominence is being given to each brand and brand element. 

Each brand needs to be prominent at different times and places, 
determined by the location and by the audience. The following pages 
outline exactly which brands and elements need to be represented at 
each marketing channel, and in what hierarchy.

We mentioned that the SEMICON theme includes 

verbal and visual elements—fractals and theme 

lockups. You don’t always have to use both. If you 

think the verbal theme has been used enough, just 

show the fractals and imagery. If you think the 

communication needs more content, use the verbal 

theme. Let your own discretion be your guide in 

deciding when using both will create the greatest 

SEMICON experience. 

innovation

Offsite Marketing and Advertising Onsite Marketing and Advertising
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Section 4 Brands and Brand Elements

SEMII logo SEMICON logo with and without year SEMICON Verbal and Visual Theme Sponsor Logos

SEMICON Brand SEMICON Brand Elements SPONSOR LogosSEMI Brand

Offsite Marketing and Advertising Emphasis Onsite Marketing and Advertising Emphasis


