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Brand Statement

There are no limits to where technology can
take us or to where we can take technology.

There are no limits to our abilities to connect across markets,
across oceans, and across languages to advance technology
development and grow new business.

There are no challenges we cannot overcome hecause there are
no limits to what we can achieve by working together.

SEMI Global Expositions provide unlimited access to the
people, products, and technologies that move microglectronics,
advance innovation, and grow business worldwide.

Explore opportunity without limits.




secTioN 1 Look and Feel

Without Limits s accom-
panied by new graphic
and color themes made to
reinforce Its core concept.
Defining elements of this
brand design include:
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This section portrays the theme visually and verbally
using samples across global tradeshows.
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Verbal Theme

“Without Limits” is meant to inspire people to look b '
USINESS

beyond challenges and boundaries to the limitless
possibilities and opportunities in technology,

business, connection, and other areas we -te C h ﬂ O ‘ Ogy
traditionally promote around SEMI expositions. o
mobility

The “Without Limits” graphic is primarily intended
to be used alone; however, where appropriate, the CO m m u n I't>/
graphic may be paired with complimentary words/

brilliance
Complimentary words are optional and should be
used sparingly. You should not “force” pairings just fU-tU re

for the sake of adding words or if the space does

not allow it. Note that most samples provided in this C re a-t | VI-ty

style guide do not use complimentary pairings.
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deas that expand the theme.
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SECTION 1

SEMICON'

West20/4

Exhibiting Information

July 8-10

2014

Moscone Gantes
San rranﬁlf-':u

. SUBHANSHINI

BALCHANDANIEL

The Semiconductor Company
San Jose, CA

L.
JICON' . . EXHIBITOR
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SEMICON' july 8-11, 2013 EXHIBIT NOW

West20/3 San Francisco, CA

'EXHIBITORS >
SEGMENTS »

PRESS
Search

[y7reon e @

SEMICOMNWes1 2003
Is brought to you by:

Registration is now open for Programs and Exhibits.

More than a tradeshow, SEMICON West connects you to hundreds of manufacturers and
suppliers of semiconductor and related microelectronic products and services. Find innovative
products, learn new manufacturing solutions, network with other industry professionals and stay
up-to-date on the latest market and technology...all in one place—SEMICON West

Access to ldeas and Information

Your registration includes free access to all TechXPOT A Conversation on the Future
sassions, keynote and execulive panels. Register through
May 10 and get all this for FREE:

+ Silicon Innovation Forum —Top strategic investors raview an exciting

of Semiconductor Technology

S

=

—

[[':'

APPLIE!

-__'I
-

17



SECTION 1
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This section breaks down the assets and how to
use them. It includes logos, fractals, theme badges,
color palette, typography and photographic library.

SECTION 2




SECTION 2

without.
|Imits.

1 - use alone with highlight gradient or
reversed out of full color background

2 - use over color hex (gradient or solid)

3 - use over image-filled hex
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SECTION 2

without | .
Jimits. Innovation

without.

Innovation VIt
limits.

1 - pair a descriptor with the lockup
and no badge on a white background
2 - reverse it out of a color background

Innhovation innovation

3 - pair a descriptor with the hex badge
match the color of the text and the hex

2 - reverse it out of a color background
with the hex
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SECTION 2
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Fractal Library / Dimensional

O 7 L
g O 0
o < W

QBN
O%%O X Q%

O




SECTION 2

5 / SEMI-fractal5-white.ai 6 / SEMI-fractale-white.ai

7 / SEMI-fractal7-white.ai 8 / SEMI-fractal8-white.ai
24
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SECTION 2

CMYK GRADIENTS

{WEST}

{CHINA}

NAWD

{JAPAN}

{RUSSIA}

0% c0 vm30 v100 «3 0% c0 w70 Y70 «O 0% c0 v85 v15 kO 0% c27 m75 v8 «0
60% c0 w60 vy100 «3 60% c12 m98 v92 «2 60% c19 m100 Y14 «O 60% c21 w87 v8 «28
100% c0 vm75 v100 «10 100% c6 w93 v58 «50 100% c22 w100 v14 «30 100% c60 w96 v8 «30

{SINGAPORE} {KOREA}

7468 (390

HAWO!

{EUROPA}

{TAIWAN}

0% c25 w6 v1 0 0% c70 w13 v10 «O 0% c100 w0 YO «O 0% c40 v84 Y0 «0
60% c100 m33 v14 «0 60% c97 w46 v26 «3 60% c100 v68 v4 «O 60% c86 96 Y0 «0
100% c100 w6 vy1 k35 100% c100 w55 v29 «15 100% c100 w52 Y0 «25 100% c86 v94 v0 «35




SECTION 2

CMYK GRADIENTS

{WEST} {CHINA} {JAPAN} {RUSSIA}

NAWD

0% r244 c178 819 0% rR242 c112 882 0% r238 c77 8136 0% r186 c96 8154

60% r236 6126 830 60% rR209 639 847 60% R200 c24 8126 60% rR152 650 8111

100% r219 692 830 100% rR131 621 845 100% r147 c4 895 100% rR87 622 893
{SINGAPORE} {KOREA} {EUROPA} {TAIWAN}

HAWO!

0% r186 6216 8239 0% r48 679 8201 0% RO 173 8238 0% R161 c76 8157
60% RO 131 8193 60% RO 6145 8179 60% RO 85 8184 60% R78 53 5148
100% RO ¢119 8165 100% RO c103 8134 100% RO c87 8148 100% :54 32 5108




SECTION 2

SEMI Global Expositions primary typeface is Trade
Gothic. Font weights may be used for general

messaging and communications.

SEMI's secondary font, Gill Sans, is used for the
Without Limits badge, complimentary words and
stylized headlines only.

WITHOUT LIMITS BADGE (BELOW)
“without limits” uses Gill Sans Light

WITHOUT LIMITS MESSAGING (BELOW)
“brilliance” uses Gill Sans Regular

Light
Regular
Medium

Bold

Extrabold

—A\

Gill Sans

abcdefghijkimnopgrstuvwxyz
abcdefghijklmnopgrstuvwxyz
abcdefghijklmnopgrstuvwxyz
abcdefghijklmnopgrstuvwxyz

abcdefghijkimnopqrstuvwxyz

without.

imits.

o~

Condensed No. 18

Condensed No. 18 Bold

Light

Regular

Bold

Bold No. 2

Trade Gothic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ahcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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SECTION 2

SEMICON o3

SEMICON Wer' T
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Continue to use the full spectrum of
show and technology imagery available
to you. Here are some new images from
SEMICON West.
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SECTION 2

Step 1:
Select Imagery

Step 2:
Desaturate by
50%

Step 3:
Clip Output
Levels to 80:200

Step 3:

Apply gradient
with “overlay”

blending mode

Step 2:

Layers Channels =

Drind = L& ® T O O
Mormal = Opacity: 100% =

Lock: Fill: 100% =

+ B
1
. EI_lJ 52: Sat (-50)

;,:;-:;: 51: Select Imagery
i

K. OO © B 71 @

Sdjust 1its Styles  Properties

™ B3 Hue/saturation

Preset:  Customn

w Master

Hue:

Saturation:

Lightness:

Step 3: Step 4:

Layers Channels = Layers Channels

—

Pkind = & ® T O &0 DOkind = & T 0 &

Mormal * Opacity: 100% - Owverlay = Opacity: 100% =

Lock: + B Fill: 100% = Lock: + & Fill: 100% =
MJ 53: Clip Output Levels o S4: Apply Gradient

L &1
= T -
i 52: Sat (-50) S Wbl s3: Clip Output Levels

wiG S1: Select Imagery o [ E. 52: Sat (-50)
b
.0 © BB A o .O © = N &

Adjustments Styles  Properties

51: Select Imagery

Adjustments  Styles  Properties =
Wikl Levels Mo Properties

Preset: Custom

RGE

rd
ff

Output Levels: B0
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SECTION 2

| /without
\ Jimits.
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This section breaks down the proper usage of
Without Limits branding elements including logo
usage, fractals, images and colors.

SECTION 3




SECTION 3

YES NO

DO / Use grey fractals over white DO / Use white fractals over color DO NOT / Use grey fractals over DO NOT / Colorize the fractals unless
or colorized photography color or photography using the pre-colored “flat” fractal.

DO / Occasionally screen back the
opacity of the fractal




SECTION 3

YES

NO

DO / Use plain or colorized images
inside hex shapes

DO / Use colorized images as a
background

DO NOT / Use a gradient vertically

DO NOT / Use plain images as a
background

35



SECTION 3

YES

SEMICON’
o Korea20/4

DO / Use the Semicon Logo in
conjunction with the badge.

brilliance

DO/ Place complimentary words
before badge.

.\

without.
|imits.

o

NO

SEMICON
* . Russia20l4

DO NOT / Place the Semicon Logo
inside of the badge.

—\

Without
imits. in Brilliance

o

DO NOT / Capitalize the badge or
complimentary words.

DO NOT / Place complimentary

words after badge. 36



This section provides a framework for which brands
and brand elements should be prominent at different
times across the exhibition experience.

SECTION 4




SECTION 4

SEMICON’
West201/4

Innovation without
Jimits.

Offsite Marketing and Advertising Onsite Marketing and Advertising

For SEMICON 2014-15, we are providing guidelines on the use of
multiple brands (SEMI, SEMICON, sponsors and exhibitors) and brand
elements (SEMICON verbal and visual theme), to ensure that the
proper prominence is being given to each brand and brand element.

Each brand needs to be prominent at different times and places,
determined by the location and by the audience. The following pages
outline exactly which brands and elements need to be represented at
each marketing channel, and in what hierarchy.

We mentioned that the SEMICON theme includes
verbal and visual elements—fractals and theme
lockups. You don’t always have to use both. If you
think the verbal theme has been used enough, just
show the fractals and imagery. If you think the
communication needs more content, use the verbal
theme. Let your own discretion be your guide in
deciding when using both will create the greatest
SEMICON experience.

38



SECTION 4

Offsite Marketing and Advertising Emphasis Onsite Marketing and Advertising Emphasis
SEMI BRAND SEMICON BRAND SEMICON BRAND ELEMENTS SPONSOR LOGOS
SEMII logo SEMICON logo with and without year SEMICON Verbal and Visual Theme Sponsor Logos
" o APPLIED
// semli SEMIC\?NZOM @ MATERIALS.
est
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